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Executive Summary

» 2005 was another impressive year from the conferencing services market in Asia Pacific. The market was
valued at $256.4 million with positive growth experienced by all key players. Revenues largely hinged on
strong growth in major countries, i.e. Australia, Japan, Hong Kong, Singapore and China, however
demand from other Asian countries also picked up steadily.

= The market swelled to over 1 billion on minutes of usage, owing to the fact of heightening awareness of
conferencing to increase productivity, as well as continued reluctance on traveling abroad due to
terrorism and past epidemics such as SARS and bird flu.

= Price decline was observed in all markets particularly in China and India, due to intensifying price wars
among local service providers and exacerbated by high price sensitivity among enterprises. In 2005, the
decline rate stayed in the range of 5 to 35 percent, witnessing steeper falls in audio and web segments.

= Reservationless/ on-demand conferencing services continued to gain clout in the Asia Pacific market,
rising to a new high of 87.7 percent. While the shift towards reservationless conferencing is inevitable,
the value-added services still hold a substantial share in the videoconferencing segment, serving mainly
the legacy customers who are accustomed to this service offering.
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Executive Summary (Contd...)

= Competition among the multinational service providers is heating up due to the wave of consolidation
reshaping the competitive landscape. The playing field has narrowed further, witnessing players
competing head-on in major markets and tapping into emerging markets.

= The Asia Pacific market is anticipated to double its revenue to $504.3 million by end of 2012, enjoying
strong compound annual growth rate (CAGR) of 10.1 percent. Lower pricing of conferencing services,
growing demand for reservationless conferencing, increased use of conferencing as a way to increase
productivity, service quality enhancements, ease-of-use, and development of next generation IP
networks are among the major drivers hastening the growth of conferencing services.

» The Asia Pacific market is expected to grow steadily in the next few years as the transition to IP
becomes pervasive. Relatively mature markets such as Australia and Japan and countries with better IP
infrastructure such as Hong Kong, Singapore and South Korea are expected to benefit most from this
emerging trend in near term.

» The web segment is forecasted to witness the strongest CAGR of 21.4 percent, given the optimistic

outlook for convergence of communication technologies around IP networks, integration of web with
enterprise communication tools and bandwidth capacities (cheaper, faster, more widely available).
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Executive Summary

Conferencing Services Market: Revenue Forecasts (Asia Pacific), 2005-2012
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Note: All figures are rounded; the base year is 2005. Source: Frost & Sullivan
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Executive Summary

Conferencing Services Market: Conferencing Services Market Timeline (Asia Pacific), 2006-2012
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Research Scope and Methodology

Conferencing Services Market: Research Scope (Asia Pacific), 2005
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Research Scope and Methodology

e Revenues include direct revenues by technology service providers and indirect revenues from
resellers.

e All revenues are end-user revenues. Wholesale revenues derived from the technology service
providers, have been included as part of the reseller partners’ total. This is to reflect true market
share in terms of customer’s subscription of services.

¢ The study does not include the following:

e Revenues from managed service providers (i.e. services based on customer-owned
equipment).

e Revenues from customer-managed services, whereby the customer manages in-house
solutions using networks provided by a network provider.

e Revenues from consumers who use the public room conferencing services.

e Hardware/ software sales, installation and maintenance and consumer grade services.
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Research Scope and Methodology

Conferencing Services Market: Research Methodology (Asia Pacific), 2005
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